R EM ARKS 

The use of digi tal content typically results m revenue. In many systems, such as that 
disclosed by Barrim,' revenue depends on how often the content is used. The more times the 
content is used, the greater the revenue. This model is thus somewhat like a "juke box" in which 
each act of using content triggers a bolus of revenue. 

Applicant teaches a system and method that goes beyond the "juke box*' model of 
I\i,n\\ hi \pphcuuV iix-ihod. the :v\uujc depends h.-sth i-n the number of n'mes -h. ennem v 
used, and on t»her iaemrs, the choice <n' vlueh ss left to the content publisher. 

5 > tacVu- eu u^rvfeeo su *Jv s>To.i\>:,\!;' ^;o'; .ioid" 1 , ^ , o„dmoo! x 
coefficient provides another dimension that can depend on, ibr example, whether the content is 
in the top ten, whether the content ss climbing or descending on the charts, or whether the author 
of the content is an. arti st of great stature. 

Expressed more mathematically, Barritz teaches the idea of making revenue depend on a 
single variable: 

Barritz^Reverme Ji Usage) 

in contrast, in the claimed invention. 

Section 102 rcji-eUon of claims ! and 28 

CLiei I .v.n uo.'iid-.J' eu-cs the i rcntxxui of 

0' < \ e^. . \\i , ^ ^vtvif. vU-J. , - vio-e* o* n v o v^ 

the digital content aggregation/ ' 

ihar;;z fuifs icygh - a suggest am such conditioning coefficient 



Claim l also recnes: 

'Venerating i avenue allocation for the digital /■•ment based >m\ the lefties en 
and ms usage information' 
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c^in) uUn<; so c;mc on tha oi tha» i^agt' sulonuanon rheie ^ nothing m ^\;n\?:: lha~ w /ids 
^ug^ ; ,c^i dsaaibunne K N .tnia. on the bus's o» an\ thins but e-'agv. in pameulaj. Bcriiz Uih to 
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m formation. 

iho adscduc 'VondntomiHT ior cor^.-lcnc) with the NpcciSlciUon anJ \uik J aim ;r< 

Cbnnt.s 2- 1 4 .a! depct-d en eiann ! and arc allowable for at leas* the suroe s\'as> <ns a.-< 
claim I . Ohnms 2"->-3<- ! id deptr-d on chirm .bS and a;\ .idowabV f> v at least isc sam*. re.^on* as 
■clwm 28. 

Section H12 rejection of claim IS 
Claim 15 recites 

\h„>CPC v«" T "gJUO \ C.v^U'C'^.C . O. ao. \sS<}< 

digital content in an aggregation of digital content by allocating earned revenue 

a ^ v. ? *s <. ,< <_ hasv * \ >- a ■> < 4 >_ < _ v.o n<„ 
and a conditioning coefficient" 

Harms tails to teach the limitation of allocating revenue based on bosh actual usage andz 
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allocating revenue on the basis of usage. 

s. hn^ leOo rl dopeod ,;-.e]a-:n and a<~ bwretb-'.. ealuaahle lbs at k.-;a bv t\ane 
reasons. 
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v 'second means for receiving one or more conditioning coefficients relating to 
author-specific valuations of digital content.' 1 

'.' - i<ri - N -V :e.;(.h \ 'Ions; :chiic<\ to > \;Uho , -^;vc , l io N s . an.^.s dvu .. i't <* 
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"means for calculating revenue allocations per digital, asset wherein the 
roseeue vuu^vn '- a\s \<,*h a-u-Kim o^vi-i. ->i jaei; d>L5U s^-i si ^en 
time period, and wherein the revenue allocations vary with the one or more 
conditioning coefficients'* 
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recited .in each dependent claim. Accordingly, Applicant is not able to address the rejections of 
the dependent claims. 

i )<i She I j^s itt too aho\ o doSiosenc) m ihe present action. Apphcam requt-s^ th.n an\ 
ruiure office action bo non-final and that it identify whore the Examiner has identified each of the 
claim Hmitauons m the cued art. 

Summary 

Now ponding in thi^ application a:v ciami^ l-o°. of v\ Uiyja cLun^ I, 15 .1 i . and T.S a;\. 

extension fee to our deposit account identified below, 

No additional fees are believed to be due in connection with the tiling of this response. 
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Respect tldK suhnsittoil. 



